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19,000 This chart compares sales
levels in Cerro Gordo County
— to a range of typical, values INFLUW
-_— - for counties in its peer group. 9 9]4
16,000 e ' '
The blue rectangles illustrate WORKING
the range of expected values,
defined as any value between LUGALLY
13,000 - the 25th to the 75th percentile 13.685
values for the peer group in ’
each year. UUTFLUW
10,000 The red dashes show the 7 36 -I
actual per capita sales 1
performance by Cerro Gordo
7,000 County. The likelihood of a given resident out-commuting from
FYO8  FY09  FYI0  FY11 P12 FY13  FY14 P15 FY16  FY17  [Expected Range —Cerro Gordo Cerro Gordo County was 35.0% in 2015. The average
rate for similar counties was 45.0%.
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125 A county’s pull factor ratio is calculated by
dividing its trade area capture measure by
BREAK EVEN 1.00 its resident population.
A pull factor ratio greater than 1.0 suggests
that the county’'s merchants are attracting
0.75 4 shoppers from outside the county. Eg, a
county whose retail customer base is 25%
larger than its population would have a
0.50 + pull factor of 1.25.
This chart shows recent trends in pull factor
0.25 ratios for Cerro Gordo County and its peer
- group. The county’s pull factor values are
indicated with red circles.
0.00 The blue dashes indicate the median pull
FY08 FY09 FY10 FY11 FY12 FY13 FY14 FY15 FY16 FY17 factor for the peer group in each year. Ifthe
PEER MEDIAN 0.96 094 0.94 089 0.89 0.85 0.85 084 0.84 0.88 cou;ty's PU" ﬁ;(‘;‘tor exceegs the group
median, it ranks among the top
@ CERRO GORDO 1.33 1.36 1.38 137 137 137 137 1.38 1.38 1.36 half of its peer group.

Sources: JobsEQ; Cerro Gordo Retail Trade Analysis Report Fiscal Year 2017 prepared by lowa State University Department
of Economics.



